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“Smart” device 
triumph is 
nearly total



Smart Device Ownership
T o t a l  U . S .  P o p u l a t i o n  1 2 +

Estimated 267 Million

93% own a Smartphone, 
Smart TV or Smart Speaker



Smartphone Ownership

258 Million

%  O W N I N G  A  S M A R T P H O N E

T o t a l  U . S .  P o p u l a t i o n  1 2 +



Smart TV Ownership
%  O W N I N G  A  S M A R T  T V

T o t a l  U . S .  P o p u l a t i o n  1 2 +

207 Million



98 Million

Smart Speaker Ownership
%  O W N I N G  A  S M A R T  S P E A K E R

T o t a l  U . S .  P o p u l a t i o n  1 2 +



Audio Listening through Smart Speakers
T o t a l  U . S .  P o p u l a t i o n  1 2 +



Number of Smart Speakers in Household
B a s e :  U . S .  A g e  1 2 +  S m a r t  S p e a k e r  O w n e r s



172 Million

Smart Speaker vs. Radio Ownership
%  O W N I N G  D E V I C E

T o t a l  U . S .  P o p u l a t i o n  1 2 +

98 Million 75 Million



Audio Sources Currently Ever Used in Car
B a s e :  U . S .  1 8 +  W h o  H a s  D r i v e n / R i d d e n  I n  C a r  L a s t  M o n t h ;  8 5 %
%  C U R R E N T L Y  U S E  A U D I O  S O U R C E  I N  P R I M A R Y  C A R



Podcast 
listening is



Podcasting



%  A W A R E  O F  P O D C A S T I N G

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Podcasting Familiarity



%  E V E R  L I S T E N E D  T O  A  P O D C A S T

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Podcasting Listening



%  L I S T E N E D  T O  P O D C A S T  I N  T H E  L A S T  M O N T H

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Monthly Podcast Listening



%  L I S T E N E D  T O  P O D C A S T  I N  T H E  L A S T  M O N T H

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Monthly Podcast Listening



%  L I S T E N E D  T O  P O D C A S T  I N  T H E  L A S T  M O N T H

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Monthly Podcast Listening



%  L I S T E N E D  T O  P O D C A S T  I N  T H E  L A S T  W E E K

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Weekly Podcast Listening



U.S. Podcast Audience

Million
Weekly Listeners

Nears Landmark



Average number of podcast episodes listened to in a week:

Total weekly
podcast listeners

Male weekly
podcast listeners

Female weekly
podcast listeners

8.3 7.2 9.5

B a s e :  U . S .  1 2 +  W e e k l y  P o d c a s t  L i s t e n e r s ;  3 4 %



Podcasting Listening Overview
T o t a l  U . S .  P o p u l a t i o n  1 2 +



Streaming Audio 
hits record highs



Online Audio 



%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Monthly Online Audio Listening



%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Monthly Online Audio Listening



%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  W E E K

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Weekly Online Audio Listening



%  A W A R E  O F  O N L I N E  A U D I O  B R A N D

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Online Audio Brand Awareness



%  L I S T E N E D  T O  O N L I N E  A U D I O  B R A N D  I N  L A S T  W E E K

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Online Audio Brands Listened to in Last Week



B a s e :  U . S .  1 2 +  O n l i n e  A u d i o  U s e r s

Online Audio Brand Used Most Often



%  L I S T E N E D  T O  A N  A U D I O B O O K  I N  T H E  L A S T  Y E A R

109 Million

Audiobook Listening in Last Year
T o t a l  U . S .  P o p u l a t i o n  1 2 +



Social Media



A year of change 
in social media



Social Media Usage
%  C U R R E N T L Y  E V E R  U S E  S O C I A L  M E D I A

T o t a l  U . S .  P o p u l a t i o n  1 2 +

235 Million



%  A W A R E  O F  S O C I A L  M E D I A  B R A N D

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Social Media Brand Awareness
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%  C U R R E N T L Y  U S E  S O U R C E

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Social Media Usage
2020s: Facebook has consistent lead, 

even after others mature

RIP VINE

Musk buys 
Twitter

RIP MYSPACE



%  C U R R E N T L Y  U S E  S O C I A L  M E D I A  B R A N D

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Social Media Brand Usage



X/Twitter Usage
%  C U R R E N T L Y  U S E  T W I T T E R / X

T o t a l  U . S .  P o p u l a t i o n  1 2 +



X/Twitter Usage
%  C U R R E N T L Y  U S E  T W I T T E R / X

T o t a l  U . S .  P o p u l a t i o n  1 2 +



%  C U R R E N T L Y  U S E  S O C I A L  M E D I A  B R A N D

T o t a l  U . S .  P o p u l a t i o n  1 2 +

Social Media Brand Usage



B a s e :  U . S .  1 2 +  S o c i a l  M e d i a  U s e r s

Social Media Brand Used Most Often



Social Media Brand Used Most Often
B a s e :  U . S .  1 2 +  S o c i a l  M e d i a  U s e r s
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